






Control 
by Max Jurcak
Utica High School 
Utica, MI

An Extremem Decision 
by Roddy Hyduk
Brother Rice High School 
Bloomfield Hills, MI

Live Above the Influence by Dennis Fong and Ben Kwan,  
University High School, Irvine, CA

Split Timeline by Mathew Childs, Stoney Creek High School, Rochester Hills, MI

Mans’ Best Friend by Cody Stauber, Ross Stolzenburg, 
Lake Orion High School, Lake Orion, MI

Don’t Take a Life. Don’t Drink and Drive. by Madeline Lemieux,
Howell High School, Howell, MI

Chelsea Davis Story by Chelsea Davis, Oak Ridge High School, Conroe, TX

Love Your Liver by Kari Kiddle, Pinckney High School, Pinckney, MI

It’s Not Worth It by Tony Lak, El Cajon Valley High School, El Cajon, CA

congratulations 2008-2009 scholarship winners...
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History
Courageous Persuaders was founded in 2000 by John Barczyk, an executive with McCann 
Erickson, the world’s largest multinational advertising agency system, and Michael Martone, 
a U.S. District Judge in Troy, Michigan, and a nationally-recognized advocate in the fight 
against underage drinking.  As the program grew through increased awareness around the 
United States, the Detroit Auto Dealers Association (DADA), with its own tradition of helping 
families in the southeast Michigan region, joined the effort and announced its partnership 
with Courageous Persuaders in 2007. 

Today the DADA, through the DADA Education Foundation, is the primary sponsor and 
administrator of the Courageous Persuaders program. The DADA also sponsors other 
charitable efforts, including the Charity Preview, the largest single night fundraiser in 
the world held each January at the North American International Auto Show in Detroit, 
and annually donates more than $6 million to 12 charitable organizations in southeast 
Michigan; and the DADA Charitable Foundation Fund, a fund of the Community Foundation 
for Southeast Michigan, which has donated more than $2.5 million in grants to 86 local 
charities since its inception in 1999.

HOW TO ENTER
High school students nationally can participate; emphasis is placed on concept and the 
message, not on production values.  Students are encouraged to use whatever video 
equipment is available to them.  Teachers and principals, school audio/visual departments, 
parents and community leaders are urged to share their equipment and lend local support 
by promoting the program as a very unique scholarship competition that is fun to participate 
in and has a powerful impact on a serious problem.

About 2009-2010 Competition
The Courageous Persuaders video entry deadline is February 10, 2010.   
Winners will be announced at the Awards Celebration in May 2010.  Continue to 
visit courageouspersuaders.com for further updates!

JUDGING & SCHOLARSHIPS/AWARDS
Middle schools interested in participating in the Courageous Persuaders program can volunteer to 
be judges of  the competition.  Questionnaires administered to middle school students gauge the 
persuasiveness of  the commercials produced by high schoolers.  Ratings on these questionnaires 
determine the winners.  To participate in judging, register at courageoupersuaders.com.

2009-2010 SCHOLARSHIPS & AWARDS
National Scholarships:
$2,000 New York Festival Award	 $1,000 USA Today Award

Michigan Only Scholarships:
$3,000 Grand Prize Courageous Persuaders Award
$1,500 1st Place Courageous Persuaders Award
$1,000 2nd Place Courageous Persuaders Award
$500 3rd Place Courageous Persuaders Award

Other Awards:
USA Today COURAGEOUS LEADER AWARD
Did a teacher, friend or community leader make a major contribution to Courageous Persuaders?  
Nominate them for the Courageous Leader Award and tell us how they did it.  Nomination forms 
are available on line.

$2,000 Adcraft Club of Detroit Award
$1,500 Lindsey Renee Cianciolo Family Memorial Fund
$1,500 Lindsey Renee Cianciolo Family Memorial Fund
$1,000 State Farm Insurance Award

Scholarship
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A T T O R N E Y S  F O R  D E A L E R S

Mike Allore
Eisenhower High School, Shelby Township, MI

 

Don’t Let Friends Drink 
by Michael Marr
Vicksburg High School 
Vicksburg, MI

Explosion 
by Dane Frederiksen,  
Nicholas Grassi
Eisenhower High School 
Shelby Township, MIGR
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Become a Courageous Persuader. 
Just create a 30-second commercial to warn middle school students about the 
dangers of underage drinking.  The competition is open to high school students only, 
who compete for scholarship money and a chance to air their commercial on TV.

The Fulkerson Group




